Representative Photos

Offering Memorandum
doing
business in
Florida as
Port Orange, Florida (Daytona Beach MSA)

Long-Term, NNN Lease,
Guaranteed by Green Thumb
Industries, Inc.

Currently Undergoing
Renovations by Tenant,
Targeted Opening Q3 2022

2% Annual Rent Increases
in Base Term and Option
Periods

Part of the Daytona Beach
Metro Where Tourism is the
Largest Economic Driver

Five buildings leased to cannabis dispensaries,
available separate or as a portfolio
(selling real estate—not the business or license)
Contact listing agents for more information

Portfolio Pricing Summary
Tenant(s)

Address

City, State

GLA

NOI

Lease
Type

Cap Rate

Price

HT Medical Cannabis

698 NE 167 Street

Miami, FL

5,000 SF

$250,000

NNN

5.75%

$4,348,000

HT Medical Cannabis

1531 N. Federal Hwy.

Hollywood, FL

3,510 SF

$157,950

NNN

5.85%

$2,700,000

HT Medical Cannabis

450 Park Avenue

Orange Park, FL

4,253 SF

$170,120

NNN

6.00%

$2,835,000

RISE Dispensary

4041 S. Nova Road

Port Orange, FL

3,150 SF

$131,103

NNN

6.00%

$2,185,000

HT Medical Cannabis &
Edward Jones

1305 Beville Road

Daytona Beach, FL

8,328 SF

$168,476

NN

6.15%

$2,739,500

Total:

$877,649

$14,807,500

FINANCIAL OVERVIEW

Overview
4041 S. Nova Road, Port Orange, FL 32127
Price:
Cap Rate:
Rentable Square Feet:
Annual Rent:
Land Area:
Year Built/Reno:

2% Annual
Rent
Increases
$2,185,000
6.00%
3,150
$131,103
2.06 Acres
1978/2022

Long-Term Lease With Roof Warranty
•
•
•
•
•
•

Property Includes Drive Thru Lanes
Two Percent Annual Rent Increases Throughout Base Term and
Option Periods
Next Rent Increase Coming on June 1, 2022
Long-Term, Triple Net (NNN) Lease
Roof Replaced in November 2015 with 20-Year Warranty
Location is Currently Undergoing Renovations by the Tenant,
Opening Targeted for 3rd Quarter 2022

Green Thumb Industries, Inc. | RISE Dispensary
•
•
•

Manufactures and Distributes a Portfolio of Branded Cannabis
Products
Owns and Operates 16 Manufacturing Facilities, 66 Open Retail
Locations and Operations Across 14 U.S. Markets
Employs Approx. 3,400 People and Serves Millions of Patients and
Customers Annually

Lease Summary
Tenant:
Website:
Lease Guarantor:
Lease Type:
Option Periods:
Rent Increases:
Roof & Structure:
Commencement:
Lease Expiration:

Rise Dispensary
www.GTIgrows.com | www.risecannabis.com
Green Thumb Industries, Inc.
NNN
2, 5-Year Options
2% Annually
Tenant to maintain*
5/3/2019
5/21/2029

*Landlord responsible for any replacement of roof and structural components
subject to tenant reimbursement. There is a long-term roof warranty from
replacement in November 2015.

Rent Schedule
Base Term
6/1/2021-5/30/2022:
6/1/2022-5/30/2023:
6/1/2023-5/30/2024:
6/1/2024-5/30/2025:
6/1/2025-5/30/2026:
6/1/2026-5/30/2027:
6/1/2027-5/30/2028:
6/1/2028-5/30/2029:

Annual

Rent PSF

Cap Rate

$131,103
$133,725
$136,400
$139,128
$141,910
$144,748
$147,643
$150,596

$41.62
$42.45
$43.30
$44.17
$45.05
$45.95
$46.87
$47.81

6.00%
6.12%
6.24%
6.37%
6.49%
6.62%
6.76%
6.89%

2% rent increases throughout base term and option periods.

Spruce

Creek R

oad

14,500
Daily

Nova R

oad

27,000
Daily

LOCATION HIGHLIGHTS

Surrounding Area | Major Tourist Destination
•
•
•
•
•
•
•

Two Miles from Halifax Health Medical Center of Port Orange, and
Less Than Two Miles from Port Orange Medical Center
Seven Miles from Embry-Riddle Aeronautical University, With an
Undergraduate Enrollment of 10,000 Students
7.5 Miles from Bethune–Cookman University With an Enrollment
of More Than 4,000 Students; and the University of Central Florida’s
Daytona Beach Campus
Less Than Eight Miles from Daytona State College With an
Enrollment of More Than 12,700 Students
Eight Miles from Daytona International Speedway Which Generates
an Estimated $1.6 Billion Annually for the Local Economy
Nine Miles from Daytona Beach International Airport
New Amazon Fulfillment Center Coming to Daytona Beach and
Projected to Bring Approximately 1,000 New Jobs to the Area
» The $200 Million, 2.8 Million Square Foot, Five-Story Complex
Will be Built on a 211-Acre Field
» Six Miles from the Subject Property and Across the Street from
Daytona Beach International Airport

High Traffic Area
•
•
•
•
•

Located at the Signalized Intersection of Nova Road and Spruce
Creek Road With a Combined Daily Traffic Count of More Than
41,500 Vehicles
Within Close Proximity to a Busy Retail Corridor Off Dunlawton
Avenue With More Than 39,000 Vehicles Daily
Population Over 107,000 Within Five Miles of Property
Directly Across the Street from Winn-Dixie Anchored Center
Other Surrounding National Retailers Include Publix, Anytime Fitness,
Ross, Pet Supermarket, Bealls, Big Lots, Save-A-Lot, Advance Auto
Parts, Bank of America, Wells Fargo, Chili’s, Wendy’s, McDonald’s,
Pizza Hut, KFC, Wawa and Many More

Daytona Beach Metro
•
•
•
•

Seven Miles from Daytona Beach, and Nine Miles from Daytona
Beach Main Street Pier
Hundreds of Hotels in the Immediate Area Due to Close Proximity
to the Beach and Speedway
Tourism is the Largest Economic Driver in the Daytona Beach Metro
57 Miles Northeast of Orlando, 98 Miles Southeast of Jacksonville

4041 South Nova Road
Port Orange, FL 32127

Tenant Summary

TENANT SUMMARY

Green Thumb Industries Inc., a national cannabis consumer packaged
goods company and retailer, promotes well-being through the power of
cannabis while giving back to the communities in which it serves. Green
Thumb manufactures and distributes a portfolio of branded cannabis
products including Beboe, Dogwalkers, Dr. Solomon’s, Good Green,
incredibles and Rythm. The company also owns and operates rapidly
growing national retail cannabis stores called Rise. Headquartered in
Chicago, Illinois, Green Thumb has 16 manufacturing facilities, 66 open
retail locations and operations across 14 U.S. markets. Established in
2014, Green Thumb employs approximately 3,400 people and serves
millions of patients and customers each year. The company was named
to Crain’s Fast 50 list in 2021 and a Best Workplace by MG Retailer
magazine in 2018 and 2019.

www.GTIGrows.com

Rise has 31 stores strong in 9 states, with seven stores in Florida not
including the Subject Property, and opening new stores every month.
Whether you are a recreational guest or a medical patient, Rise stores
are stocked with the best selection from the most reputable growers.
Every Rise store prides itself on a comfortable, welcoming environment
to explore and learn while being guided by knowledgeable Guest
Consultants, Patient Care Specialists, and Pharmacists.

www.RiseCannabis.com

CONSISTENT EVALUATION
A rigorous application of datadriven science informs our
cultivation approach.

INNOVATIVE TECHNIQUES

Leading horticultural methods
enable our master growers to
push the limits of traditional
cannabis practices.

ADVANCING WELLNESS

Through constant curation of
our prized genetic library, we
push the limits of well-being
towards a brighter future.

TENANT SUMMARY

Green Thumb Industries Reports Third Quarter 2021 Results
NOVEMBER 10, 2021
CHICAGO and VANCOUVER, British Columbia -- Green Thumb Industries Inc.
(CSE: GTII) (OTCQX: GTBIF), a leading national cannabis consumer packaged
goods company and owner of Rise dispensaries, today reported its financial
results for the third quarter ended September 30, 2021. Financial results are
reported in accordance with U.S. generally accepted accounting principles
(“GAAP”) and all currency is in U.S. dollars.
Highlights for the quarter ended September 30, 2021
• Revenue increased 5.3% sequentially and 48.7% year-over-year to
$233.7 million.
• Fifth consecutive quarter of positive GAAP net income, delivering $20.2
million or $0.08 per diluted share.
• Adjusted Operating EBITDA grew 2.4% sequentially and 52.6% yearover-year to $81.2 million or 34.7% of revenue.
• Seventh consecutive quarter of positive cash flow from operations,
delivering $82.8 million year-to-date.
• Cash at quarter-end totaled $285.8 million.
Management Commentary
“Our third quarter results reflected continued execution on our long-term
goal to be a brand leader in this rapidly emerging, high-growth consumer
category. On a year-over-year basis, we grew revenue by 49% to $234 million;
Adjusted EBITDA by 53% to $81 million and we delivered positive cash flow
from operations for the seventh consecutive quarter. We ended the quarter
with $286 million in cash, which gives us flexibility to generate long-term
returns for our stakeholders,” said Green Thumb Chairman, Founder and
Chief Executive Officer Ben Kovler.

“As part of our commitment to give back to local communities devastated
by the failed War on Drugs, we were very proud to award three unrestricted
grants of $75,000 to the inaugural recipients of our Good Green Grant
Program: Philadelphia Lawyers for Social Equity, Innovation Works Baltimore
and Why Not Prosper. The second round of applications, which can be
accessed at www.good.green, is now open to 501c3 organizations through
January 12, 2022. We are excited to invest in and work with these amazing
organizations to advance meaningful change.”

“Green Thumb is laying tracks for strong growth in 2022, 2023 and beyond.
Our net capital expenditures exceeded $70 million in the third quarter
bringing year-to-date net capex to over $115 million. Today, the U.S.
cannabis market is a $24 billion industry and we believe as new states,
new products and new consumers come into the market, it can triple over
the next decade,” concluded Kovler.
Third Quarter Financial Overview
Total revenue for the third quarter 2021 was $233.7 million, up 5.3% sequentially
and up 48.7% from $157.1 million in the prior year period. Overall performance
was driven by expanded distribution of Green Thumb’s branded products
and increased traffic in the Company’s 65 open and operating retail stores.
In the third quarter of 2021, Green Thumb generated revenue from all 14
of its markets: California, Colorado, Connecticut, Florida, Illinois, Maryland,
Massachusetts, Nevada, New Jersey, New York, Ohio, Pennsylvania, Rhode
Island and Virginia. The Company continued to invest in expanding the
cultivation and production of its branded products, including premium Rythm
flower, nationwide.
As of September 30, 2021, current assets were $420.8 million, including cash
and cash equivalents of $285.8 million. Total debt outstanding was $206.5
million. ....

Click Here for Full Article & Q3 Financial Report
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In the News

IN THE NEWS

Florida medical marijuana business remains on fire
Published FRIDAY, MAR. 19, 2021

Other medical cannabis growth points include:

In a bevy of metrics, Florida’s medical marijuana industry continues to grow
unabated.
The latest news: Florida now sells more cannabis products than any other state
except California and Colorado, according to a new report from marijuana
industry research firm Leafly and Whitney Economics. And that’s only for
medical patients. “With a state population of nearly 22 million, Florida could
reasonably double its current total of cannabis jobs if it chose to legalize for
all adults,” the report states. As it is, adds the report, “there are now more
cannabis workers than plumbers” in Florida.

•

Florida registered 170,000 new medical marijuana patients in 2020;

•

As of early 2021, the state had some 480,000 medical marijuana patients;

•

The industry added 14,891 jobs in 2020 and now supports 31,444 total
jobs;

•

The state processed $1.2 billion in medical cannabis sales in 2020, and
statewide annual sales are projected to top $6 billion by 2030;

•

There are now 2,644 licensed physicians in Florida who can write medical
cannabis prescriptions, according to the state Office of Medical Marijuana
Use. Those products can be purchased at 313 dispensaries.

Click Here for Full Article

Market Overview

MARKET OVERVIEW

Daytona Beach ‘primed’ for Amazon
December 9, 2021
Amazon coming to Daytona Beach is a secret no more.
Listed as Project Tarpon, the Daytona Beach Commission voted 6-1 Dec. 1 for
initial approval of an economic development agreement for the project. The
agreement is for the development of a $200 million, 2.8 million square foot
Amazon Fulfillment Center providing 1,000 full-time jobs with a minimum
compensation threshold of $31,200.
Full-time jobs would include access to health benefits and the company’s
Career Choice Program, which provides a 95% pre-pay of college/vocational
tuition, textbooks and related fees. Some discussion, led by Commissioner
Ken Strickland, ensued as to how much employees would have to pay towards
benefits, which was estimated to be about $90 per month.
The economic development agreement provides $2.4 million in property and
tangible personal property tax rebates, derived from the project site, over a
term of five years, according Assistant City Manager Dru Driscoll, who made
the presentation on the agenda item.
“This is truly a partnership between the private and public sector, increasing
our tax base and giving us additional revenues for things like roads and
hopefully firefighters,” Mr. Driscoll said.

“The agreement is for the development
of a $200 million, 2.8 million square foot
Amazon Fulfillment Center providing 1,000
full-time jobs...”
He noted Daytona Beach per capita income is $24,360 with a median household
income of $35 893. Two people working at Amazon would change the median
household income substantially. Together they could afford a monthly rent of
$1,700, for example.
Mr. Driscoll stated Amazon is amenable to hiring formerly incarcerated
people as workers.
Resident John Nicholson favored the project.
“It’s only a five-year period and that huge amount of money that we would
not normally get,” Mr. Nicholson said. “We went 40 years with $900 a year
(with that property). What can we do with an extra million bucks a year for
the general fund?”
Mayor Derrick Henry stated, “We know that this is not GE. But it is an upgrade
from $24,000 per capita income. They are not enormous jobs, but they are
wholesome. My dad talked about all work is valuable. Yes, we want space
industry jobs. This is a part of who we are and it should add to the overall
menu of types of jobs we have.”
The five-year agreement is anticipated to have construction begin late next
year and be open for business in 2023.

Click Here for Full Article

MARKET OVERVIEW

When plans were announced for a new Amazon facility, Williams said he was
front and center with questions about what that would mean for his community.

City Commission: Construction on Daytona Beach
Amazon facility could begin as soon as 2022
PUBLISHED DEC. 06, 2021
Daytona Beach is in line for a new Amazon facility that would bring a
projected 1,000 new jobs to the area.
City commissioners revealed the project in their Dec. 1 meeting and said the
building would be a 2.8 million square-foot facility.
“New development is great when it’s done properly and balanced with its
surroundings,” said Malcom Williams, the Neighborhood Watch President
for Zone Five in Daytona.
For Williams, Daytona is more than just a home. It’s the reason he spent his
entire day preparing a turkey meal fit for Thanksgiving to serve to members
of his community.
“So, let’s take a walk,” said Williams, as he set off for his daily stroll around
the neighborhood.
When plans were announced for a new Amazon facility, Williams said he
was front and center with questions about what that would mean for his
community.

The new project would be located south of the airport, but Malcom wants
to make sure the opportunities coming with the facility reach places like the
Zone Five area.
“OK Mr Amazon man, let’s do a job fair right in my neighborhood,” he said.
“I’ll provide the space, I’ll even do all the work to get the word out. I just
need you to come.”
Malcom knows people right down the street who would benefit from a fresh,
new job. “This is what I do it for,” he said. Everyday Malcom walks around to
look for changes he can make in his community. It’s what motivates him to host
monthly meetings with his neighbors and to cook a hot meal for his neighbors.

Click Here for Full Article
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MARKET OVERVIEW

DAYTONA BEACH
OVERVIEW

Sunshine, miles of sandy beaches and motor sports are among
the many features that draw visitors to the Daytona Beach metro,
making tourism the largest economic driver. The region’s growing
manufacturing sector and a vibrant healthcare sector also provide
jobs. A more affordable cost of living than larger nearby metros
attracts businesses and retirees. The Daytona Beach metro
comprises all of Volusia and Flagler counties. The city of Daytona
Beach itself is located 55 miles northeast of Orlando and 95 miles
southeast of Jacksonville.

METRO HIGHLIGHTS
HIGHER EDUCATION
Daytona State College, Embry-Riddle Aeronautical University
and Bethune-Cookman University contribute to a skilled labor
pool.
HEALTHCARE
Florida Hospital Memorial Medical Center, Halifax Health and
other healthcare organizations employ thousands of workers
in the region.
TOURISM INDUSTRY
Visitors are drawn to the region for its beaches and outdoor
activities, along with the yearly Daytona 500 NASCAR race,
which brings millions of dollars to the local economy.

ECONOMY

▪
▪

DEMOGRAPHICS
2022
POPULATION:

2022
HOUSEHOLDS:

2022
MEDIAN AGE:

Growth
2019-2024*:

Growth
2019-2024*:

U.S. Median:

642K
2.1%

270K
2.8%

47.7
38.1

2022 MEDIAN
HOUSEHOLD INCOME:

$48,400
U.S. Median:

$60,800

▪

Daytona Beach is home to the oldest and largest aviation and
aerospace university, Embry-Riddle Aeronautical University,
providing an abundance of opportunities for individuals interested
in the aviation industry.
The metro is home to a diverse and expanding business and
industrial community. More than 39,000 individuals are employed
across the region, particularly in some of the top-growing industries
in the area, which include retail trade, hospitality, healthcare and
manufacturing.
Nearly 27 percent of the population is age 65 or older, generating
demand for goods and services and bolstering healthcare
employment.

* Forecast
Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian; Fortune; Moody’s Analytics; U.S. Census Bureau

DEMOGRAPHICS

Daytona Beach, FL
POPULATION
2010 Population
2021 Population
2026 Population
2021 Male Population
2021 Female Population
2021 Median Age
HOUSEHOLD INCOME
2010 Average Income
2021 Average Income
2026 Average Income
2010 Median Income
2021 Median Income
2026 Median Income
2010 Per Capita Income
2021 Per Capita Income
2026 Per Capita Income

Click to View in
Google Maps
Or in Google
Street View

HOUSEHOLDS
2010 Households
2021 Households
2026 Households

1 MILE

3 MILES

5 MILES

10,677
11,484
11,403
5,487
5,997
51.6

48,428
53,281
53,514
25,640
27,641
50.5

96,025
107,217
108,767
51,910
55,307
52.0

1 MILE

3 MILES

5 MILES

$47,016
$58,222
$58,614
$34,220
$43,693
$43,691
$21,952
$27,195
$27,664

$59,516
$73,257
$73,570
$42,212
$55,014
$54,948
$27,388
$33,840
$34,434

$61,605
$76,421
$76,899
$42,657
$56,262
$56,357
$29,106
$36,089
$36,670

1 MILE

3 MILES

5 MILES

4,974
5,354
5,371

22,234
24,565
24,999

44,881
50,187
51,416

T

he Wolfe-Lipsky Retail Group of Marcus & Millichap specializes
in the sale of single-tenant properties and shopping centers
and has successfully assisted clients in selling 657 separate
commercial properties, with 339 in Florida and a market value
exceeding $1.85 billion. Having closed sales in more than 40 states,
our track record is evidence that we are one of the premier brokerage
teams in the United States.
With our experience and background in various fields such as law
and finance, we have proved to be invaluable to our clients, earning
their trust and exceeding their expectations while best assisting
them in their real estate transactions.
For more about the Wolfe-Lipsky Retail Group or to view all of our
available listings, visit www.WolfeRetailGroup.com

The WolfeLipsky Retail
Group has sold
657 properties
in more than
40 states

About Marcus & Millichap

With nearly 2,000 investment professionals located throughout the U.S. and Canada, Marcus & Millichap (NYSE: MMI) is a leading specialist in
commercial real estate investment sales, financing, research and advisory services. The firm closed more than 9,400 transactions in 2018 with a value
of approximately $46.3 billion.
Marcus & Millichap has been a pioneer in the real estate investment industry and has established a reputation for maximizing value for its clients
while fostering long-term relationships built on integrity, trust and service. The company has perfected a powerful system for marketing properties that
combines investment specialization, local market expertise, the industry’s most comprehensive research, state-of-the-art technology, and relationships
with the largest pool of qualified investors. Marcus & Millichap also offers clients access to the most competitive real estate financing through Marcus
& Millichap Capital Corporation (MMCC), which maintains relationships with the industry’s leading national, regional and local lenders.

CONFIDENTIALITY AND DISCLAIMER

NET LEASED DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus
& Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”)
and should not be made available to any other person or entity without the written
consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide
summary, unverified information to prospective purchasers, and to establish only a
preliminary level of interest in the subject property. The information contained herein is
not a substitute for a thorough due diligence investigation. Marcus & Millichap has not
made any investigation, and makes no warranty or representation, with respect to the
income or expenses for the subject property, the future projected financial performance
of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB’s or asbestos, the compliance
with State and Federal regulations, the physical condition of the improvements thereon,
or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information
contained herein, nor has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation whatsoever regarding the
accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein.

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property
as follows:

NON-ENDORSEMENT NOTICE
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial
tenant or lessee identified in this marketing package. The presence of any corporation’s
logo or name is not intended to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or
any agent, product, service, or commercial listing of Marcus & Millichap, and is solely
included for the purpose of providing tenant lessee information about this listing to
prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT
YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable. However, Marcus & Millichap has not and will not verify any
of this information, nor has Marcus & Millichap conducted any investigation regarding
these matters. Marcus & Millichap makes no guarantee, warranty or representation
whatsoever about the accuracy or completeness of any information provided.
As the Buyer of a net leased property, it is the Buyer’s responsibility to independently
confirm the accuracy and completeness of all material information before completing
any purchase. This Marketing Brochure is not a substitute for your thorough due
diligence investigation of this investment opportunity. Marcus & Millichap expressly
denies any obligation to conduct a due diligence examination of this Property for Buyer.
Any projections, opinions, assumptions or estimates used in this Marketing Brochure
are for example only and do not represent the current or future performance of this
property. The value of a net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.
Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a
careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs.
Like all real estate investments, this investment carries significant risks. Buyer and
Buyer’s legal and financial advisors must request and carefully review all legal
and financial documents related to the property and tenant. While the tenant’s
past performance at this or other locations is an important consideration, it is not a
guarantee of future success.Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may be set based on a
tenant’s projected sales with little or no record of actual performance, or comparable
rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail
to pay the lease rent or property taxes, or may fail to comply with other material terms
of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees,
Buyer is responsible for conducting his/her own investigation of all matters affecting
the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or
abandon the property, and the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the property, and Buyer’s legal
ability to make alternate use of the property.
By accepting this Marketing Brochure you agree to release Marcus & Millichap Real
Estate Investment Services and hold it harmless from any kind of claim, cost, expense,
or liability arising out of your investigation and/or purchase of this net leased property.

Barry M. Wolfe

Senior Managing Director Investments
License: SL 702613
Barry.Wolfe@marcusmillichap.com
(954) 245-3493

Alan Lipsky

Senior Vice President Investments
License: SL 3279054
Alan.Lipsky@marcusmillichap.com
(954) 245-3595

Joseph Prio

Corey Kingsbury

Ashley Anaya

Catie Jackson

Associate
License: SL 3422291

Transaction Coordinator

Associate
License: SL3498816

Marketing Coordinator

SPECIAL COVID-19 NOTICE: All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they

may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence
on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its
investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax,
regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given
the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)

