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Five buildings leased to cannabis dispensaries, 
available separate or as a portfolio

(selling real estate—not the business or license)
Contact listing agents for more information

Portfolio Pricing Summary
Tenant(s) Address City, State GLA NOI Lease 

Type Cap Rate Price

HT Medical Cannabis 698 NE 167 Street Miami, FL 5,000 SF $250,000 NNN 5.75% $4,348,000 

HT Medical Cannabis 1531 N. Federal Hwy. Hollywood, FL 3,510 SF $157,950 NNN 5.85% $2,700,000 

HT Medical Cannabis 450 Park Avenue Orange Park, FL 4,253 SF $170,120 NNN 6.25% $2,722,000 

RISE Dispensary 4041 S. Nova Road Port Orange, FL 3,150 SF $131,103 NNN 6.00% $2,185,000 

HT Medical Cannabis & 
Edward Jones 1305 Beville Road Daytona Beach, FL 8,328 SF $168,476 NN 6.40% $2,632,500 

Total: $877,649 $14,587,500 



Building Will 
be Renovated 

Prior to 
Tenant 

Opening



FINANCIAL OVERVIEW

Lease Summary
Tenant: Red, White & Bloom d/b/a HT Medical Cannabis
Website: www.HTCannabis.com
Lease Guarantor: Acreage Holdings, Inc
Lease Type: NNN
Option Periods: 2, 5-Year Options
Rent Increases: 10% Every 5 Years
Roof & Structure: Tenant
Commencement: 12/3/2019
Lease Expiration: 12/31/2029

Overview
1531 N. Federal Highway, Hollywood, FL 33020

Price: $2,700,000
Cap Rate: 5.85%
Rentable Square Feet: 3,510
Annual Rent: $157,950
Land Area: 0.29 Acres
Year Built/Reno: 1971/2022

Long Term, NNN Lease
• 10-Year Triple Net (NNN) Lease With Eight Years Remaining
• Two, Five-Year Tenant Renewal Options
• 10 Percent Rent Increases Every Five Years Throughout Base Term 

and Option Periods
• Location is Currently Undergoing Renovations by Tenant With 

Opening Target of April 2022

Red White & Bloom | HT Medical Cannabis
• RWB is Positioning Itself to Be One of the Top Three Multi-State 

Cannabis Operators Active in the U.S.
• RWB is Predominately Focusing its Investments on Major Markets 

in the U.S., Including Michigan, Illinois, Massachusetts, California, 
and Florida

Base Term Annual Rent PSF Cap Rate

Lease Years 1-5: $157,950 $45.00 5.85%
Lease Years 6-10: $173,745 $49.50 6.44%

Option Periods Annual Rent PSF Cap Rate

Option 1, Years 11-15: $191,119 $54.45 7.08%
Option 2, Years 16-20: $210,249 $59.90 7.79%

Rent Schedule

https://htcannabis.com/?


LOCATION HIGHLIGHTS

1531 N. Federal Hwy.1531 N. Federal Hwy.
Hollywood, FL 33020Hollywood, FL 33020

Surrounding Area | Tourist Destination
• Surrounding National Retailers Include Walmart Neighborhood 

Market, Publix, Pet Supermarket, Massage Envy, Dollar General, 
Dollar Tree, T-Mobile, Wells Fargo, Bank of America, McDonald’s, 
Starbucks, Chipotle, 7-Eleven, Walgreens, CVS and Many More

• One Mile from Hollywood Beach Golf Club; and ArtsPark at Young 
Circle, an Outdoor Amphitheater, Playground, Splash Pad, and Host 
to Hundreds of Events Annually

• Less Than Three Miles from Joe DiMaggio Children’s Hospital 
at Memorial, and Orangebrook Golf & Country Club, Historic 
Championship Golf Course

• Three Miles from Hollywood Beach, and the Hollywood Beach 
Boardwalk, Named One of America’s Best Beach Boardwalks by 
Travel + Leisure Magazine

• Four Miles from Fort Lauderdale-Hollywood International Airport, 
and Aventura Hospital & Medical Center, a Full-Service Hospital 
With 407 Staffed Beds and More Than 600 Doctors and Physicians

• 5.5 Miles from the Seminole Hard Rock Hotel & Casino, Florida’s 
Largest Casino Which Recently Underwent a Major Expansion

• Six Miles from Perry Airport, and Broward College-South Campus, 
With a Total Enrollment of More Than 44,000 Students

• Seven Miles South of Fort Lauderdale, and 23 Mile North of Miami 

• 10 Miles from Hard Rock Stadium, Home to the NFL’s Miami Dolphins

Exceptional Demos and Traffic Counts
• Located on Federal Highway With a Daily Traffic Count of More 

Than 29,500 Vehicles

• Close Proximity to Interstate 95 Which has a Daily Traffic Count of 
More Than 223,000 Vehicles

• Population in the Area is Over 284,000 Within a Five-Mile Radius 
of the Subject Property

Broward County MSA | Prime S. Florida Location
• Approx. $1.5B in Retail and Residential Developments are Planned, 

Under Construction or are Recently Completed in Hollywood 

• Broward County Contains a Population of 1.9 Million People

• Since 2000, Broward County’s Population has Increased by Roughly 
268,400 Residents

• Companies are Attracted to the Metro for its Tax Structure, Proximity 
to Latin American Markets, Large Educated Workforce and Desirable 
Climate

• Home Prices are More Affordable in Broward County Than in Many 
Other Coastal Counties

• Key Economic Drivers Include Tourism, Healthcare, Biotechnology 
and Commerce
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Tenant Summary



TENANT SUMMARY

Most Experienced
Our team is comprised of 

individuals that are continuosly 
at the forefront of the Cannabis 

industry from operations to 
technological advancements

First Mover Advantage
Provides opportunity to 

establish an MSO that enters 
markets at scale and generates 

efficiencies translated to the 
bottom line

Largest National Player upon 
completion of proposed 

acquisitions and investments
by revenue in U.S. based on the 

potential to expand to other 
states

MichiCann Medical Inc., d/b/a Red White & Bloom is positioning 
itself to be one of the top three multi-state operators in the 
U.S.

Building on its first mover advantage (through investments and pending 
acquisitions in Michigan and Massachusetts and the completed Illinois 
purchase) as well as plans to enter California and Florida at scale, Red 
White & Bloom’s portfolio is expected to include superior brands and 
proprietary product development capabilities, focused on a “house 
of brands” strategy in both cannabis as well as hemp-derived product 
lines. When you see our torch symbol, it signifies a company that is:

• Unparalleled in its commitment to quality: from its plans to create 
the first ever standardized cannabis facility in the U.S. through to 
offering premium brands at the retail level.

• Invested in the largest operator of dispensaries, with a modern 
lens towards mass, digital and direct-to-consumer channels.

• Acquiring recognizable hemp and CBD brands state by state that 
Americans already love.

• Innovating with blue chip companies, physicians and scientists and 
the best creative minds to deliver meaningful new-to-the-world 
CBD products.

• Committed to the creation of jobs and being the best place to work 
in cannabis in America.

Investor RelationsRedWhiteBloom.com 🖱

https://ir.redwhitebloom.com/
https://www.redwhitebloom.com/


• Q3 year to date revenue increased 386% year over year to $36.9 million 
for the nine months ended September 30, 2021

• EBITDA of $5.9 million is an increase of $11.7 million over Q3 2020,
• Adjusted sales1 of $99.2 million for the nine months ended September 

30, 2021
• Michigan Marijuana Regulatory Agency issued pre-qualification for 

RWB cannabis licensure
• Florida expansion strategy included 45,000 sq ft cultivation center 

purchased in Q3

TORONTO, Nov. 30, 2021 (GLOBE NEWSWIRE) -- Red White & Bloom 
Brands Inc. (CSE: RWB and OTCQX: RWBYF) (“RWB” or the “Company”), a 
multi-state cannabis operator and house of premium brands, announces 
2021 third quarter financial results highlighted by a 93% increase in third 
quarter year over year revenue. All figures are reported in Canadian 
dollars (CAD) unless otherwise noted.

“In the third quarter, we made excellent progress in laying additional 
building blocks in our core operating states of Florida, Michigan, and 
California to become more vertically integrated where it will be most 
profitable,” stated Brad Rogers, RWB Chairman & CEO. “This will help drive 
increased revenue and margins for the Company. Simultaneously, we are 
gaining significant market share with our premium Platinum Vape (PV) 
and exclusively licensed High Times branded products in select markets 
as evidenced by ArcView/Greentank’s 2021 Q3 Industry Vape Report, 
which named Platinum Vape as the #1 brand vape cartridge in Michigan.”

Q3 2021 Financial Result
Revenue for Q3 2021 was $11.8 million compared to $6.1 million in Q3 
2020, an increase of 93%.  

EBITDA was $5.9 million for Q3 compared to an EBITDA loss of $5.8 
million in Q3 2020, a gain of $11.9 million.

Net loss for Q3, 2021 was $5.5 million compared to $9.5 million in Q3, 
2020. The change in net loss was primarily a result of revaluation of the 
Company’s Call/Put options, as well as rightsizing compensation and 
achieving economies of scale.

Nine Months Ended Sept 30, 2021 Results
Revenue for the nine months ended September 30, 2021 was $36.9 million, 
an increase of 386% over revenue of $7.6 million in the comparable nine 
months ended September 30, 2020.

Gross profit excluding fair value items for the nine months ended September 
30, 2021 was $21.5 million, an increase of 295% over gross profit of $5.5 
million in the comparable nine months ended September 30, 2020.

Net loss for the nine months ended September 30, 2021 was $73.8 
million compared to net loss of $29.8 million for the nine months ended 
September 30, 2020. The increase in net loss is primarily attributable to 
ramping up operations in our core markets in expectation of fortifying 
our brand strategy, which includes expanding and deepening our High 
Times retail and product presence and completing the pending investee 
transaction. ....

Red White & Bloom Provides Q3 2021 Financial Results: 
Revenue Increased $6 Million Over Q3 2020

November 30, 2021

Click Here for Full Article &
Q3 Financial Report

TENANT SUMMARY

https://ir.redwhitebloom.com/news-events/press-releases/detail/114/red-white-bloom-provides-q3-2021-financial-results
https://ir.redwhitebloom.com/news-events/press-releases/detail/114/red-white-bloom-provides-q3-2021-financial-results


INVESTOR PRESENTATION

Click HERE for Full Presentation

RED WHITE & BLOOM INVESTOR’S PRESENTATION
October 2021

Source: Red White & Bloom, redwhitebloom.com

https://d1io3yog0oux5.cloudfront.net/_b7613ae4c81146264f3df22a69d36d99/redwhitebloom/db/707/5930/pdf/RedWhiteBloom-October-18-2021.pdf
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Red White & Bloom Enters Phase 2 Florida Expansion: 
Installation of 30 Grow Pods

November 04, 2021

• 30 grow pods add 19,200 sf of space that will generate $30 million in 
revenue annually.

• Sanderson, FL – Launch of RWBFL’s first edibles facility that will produce 
milk, dark, and white chocolate bites with unique flavor profiles.

TORONTO and APOPKA, Fla., (GLOBE NEWSWIRE) -- Red White & Bloom 
Brands Inc. (CSE: RWB and OTCQX: RWBYF) (“RWB” or the “Company”), a 
multi-state cannabis operator and house of premium brands, has officially 
entered Phase 2 of its Florida expansion plan. The plan is ahead of schedule 
with this week’s delivery of 30 modular grow pods to Red White & Bloom 
Florida LLC (“RWBFL”), a Red White & Bloom Brands subsidiary, at its Apopka, 
Florida cultivation location. Phase 2 started with the commissioning and 
OMMU approval of five pods that subsequently have been loaded and are 
growing plants. RWBFL is fast tracking the remaining 25 pods and expects 
to have them operational no later than December 1st. The pods provide an 
additional 19,200 sq. ft. of indoor cultivation space that will produce high 
quality flower.

“Our Red White & Bloom Florida team has been on time, on target and 
under budget with the execution of every step of our aggressive three-phase 
development strategy for our two cultivation centers in Florida,” stated Brad 
Rogers, CEO of Red White & Bloom. “With the delivery of the grow pods 
and anticipated launch date of December 1st, we are ahead of schedule 
and on our way to adding $30 million in revenue annually from the pods. 
Coupled with our cultivation and processing in Sanderson, the additional 
product will ensure Red White & Bloom has the needed inventory to fulfill 
inventory requirements at our HT Medical Cannabis dispensary in Springhill 
and for the next three dispensaries opening in the first quarter of 2022. The 
locations of the three dispensaries are St. Petersburg, Daytona, and Miami 
Beach.”  

Rogers added, “This team is a working like a well-oiled machine and is 
simultaneously laying the groundwork for future expansion in Sanderson 
and other strategic locations that RWBFL is pursuing across the state.”

RWBFL met an additional milestone on November 2, with the production of 
its first batch of chocolates from its new edibles kitchen in Sanderson . The 
staff, with an innovative and unique approach to the new chocolate line, has 
produced some of the best chocolates in the state, and has plans to quickly 
expand into additional edible SKUs in the very near future.

RWBFL has made tremendous progress with the launch of its 45,000 sq. 
ft greenhouse and has implemented a proven growing process in Apopka, 
where half of the greenhouse is used for auto flower production for biomass 
to support RWBFL’s future extraction operation. The other half is for 
mothers, clones and vegetative operations for the Company’s proprietary 
genetic strains.

Click Here for Full Article

IN THE NEWS

https://www.globenewswire.com/en/news-release/2021/11/04/2327293/0/en/Red-White-Bloom-Enters-Phase-2-Florida-Expansion-Installation-of-30-Grow-Pods.html


Red White & Bloom Florida Subsidiary Receives Cannabis 
Cultivation License at Apopka Greenhouse Site; Immediately 

Begins Grow Operations
October 12, 2021

RWB launches Phase 1 of cultivation expansion in $1.3 Billion Florida 
market

TORONTO and APOPKA, FL, Oct. 12, 2021 (GLOBE NEWSWIRE) -- Red White & 
Bloom Brands Inc. (CSE: RWB and OTC: RWBYF) (“RWB” or the “Company”), 
a multi-state cannabis operator and house of premium brands, has initiated 
phase one of an aggressive three-phase development strategy for its two 
cultivation centers in Florida to ensure the Company produces sufficient 
inventory for the existing and several new dispensary openings planned for 
the first quarter 2022.

Red White & Bloom Florida LLC (“RWBFL”), a Red White & Bloom Brands 
subsidiary, acquired a 45,000 sq. ft. greenhouse with 4.7 acres in Apopka, 
Florida in July 2021. Phase one of the company’s initial plans for cultivation 
in Florida, the build-out of Apopka, is now complete. In addition, the site 
received regulatory approval to commence operations on Sept. 29, 2021. In 
anticipation of receiving the cultivation license, RWBFL had prepared mother 
stock in advance, and these plants arrived at the greenhouse the morning 
of Sept 30, 2021.

Click Here for Full Article

The flower production in the initial Apopka licensed area is capable of 
producing 85 g per plant, with projected annual revenue from this area is in 
excess of USD $10,000,000 and operations having commenced on Sept 30, 
2021. Additionally, the newly designed grow will supply phase two of the 
Florida plans with the activation of thirty 16’ x 40’ customized, self-contained 
growing pods. With a targeted Q4 launch, the pods are anticipated to yield 
almost 10,000 pounds of dried flower per year representing a current 
medical market value of USD $30,000,000. Phase three of the Company’s 
initial launch in the State will be the activation of the 113,000 sq. ft. indoor 
grow facility in Sanderson, Florida.

Projecting a Q4 2021 harvest schedule in the Apopka facility, the company 
has added additional cultivation specialists specifically for the Florida project 
from the highly-talented local labor market.

“We brought this site into production ahead of forecast and ahead of budget 
and I’m very proud of our Florida team,” said Brad Rogers, CEO of Red White 
& Bloom. “Despite being relatively new players in the Florida market, I 
feel we have the most talented team of PhDs and horticulturalists, and an 
incredible grow infrastructure to bring the highest quality products, rich in 
terpenes and cannabinoid content, to some of the best retail locations in the 
state starting in Q1 2022.”

Industry data providers continue to indicate a significant increase in Florida 
patient demand. The OMMU [Office of Medical Marijuana] released a 2021 
market update showing 89% of Floridians surveyed, think adults should be 
legally allowed to use medical marijuana.

IN THE NEWS

https://finance.yahoo.com/news/red-white-bloom-florida-subsidiary-110000923.html


IN THE NEWS

In a bevy of metrics, Florida’s medical marijuana industry continues to grow 
unabated.

The latest news: Florida now sells more cannabis products than any other state 
except California and Colorado, according to a new report from marijuana 
industry research firm Leafly and Whitney Economics. And that’s only for 
medical patients. “With a state population of nearly 22 million, Florida could 
reasonably double its current total of cannabis jobs if it chose to legalize for 
all adults,” the report states. As it is, adds the report, “there are now more 
cannabis workers than plumbers” in Florida.

Other medical cannabis growth points include:
• Florida registered 170,000 new medical marijuana patients in 2020;
• As of early 2021, the state had some 480,000 medical marijuana patients;
• The industry added 14,891 jobs in 2020 and now supports 31,444 total 

jobs;
• The state processed $1.2 billion in medical cannabis sales in 2020, and 

statewide annual sales are projected to top $6 billion by 2030;
• There are now 2,644 licensed physicians in Florida who can write medical 

cannabis prescriptions, according to the state Office of Medical Marijuana 
Use. Those products can be purchased at 313 dispensaries.

Florida medical marijuana business remains on fire
Published FRIDAY, MAR. 19, 2021

Click Here for Full Article

https://www.businessobserverfl.com/article/florida-medical-marijuana-business-remains-on-fire
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Overlooked by developers for decades, downtown Hollywood is finally attracting 
more projects, leading to more residents and businesses in the city.

While Fort Lauderdale to the north and Aventura to the south boomed with 
new towers, downtown Hollywood and its historic Young Circle didn’t see much 
major development. While that kept rents more affordable than in other cities, 
the city’s tax base didn’t benefit from the greater property values, and local 
businesses missed out on new customers.

But that’s quickly changing. And Young Circle is at the center of it all.

After completing the Circ Residences and the Circ Hotel in 2018, developer Chip 
R. Abele Jr. is building the Block 40 apartments and retail project. BTI Partners is 
moving forward with two major developments.

Mayor Joshua Levy said the planning started 20 years ago with a master plan 
by Miami architect Bernard Zyscovich, followed by a Regional Activity Center 
(RAC) passed in 2016 that allows for high-density, mixed-use development on 
the eastern side of the city.

“What we are seeing on Young Circle today is significant progress in the master 
plan vision that looks to create a neighborhood around the circle with high-rise 
towers,” Levy said. “But without the developers who have the wherewithal to 
construct these buildings, the plans are just drawings on paper.”

“What we are seeing on Young Circle today is significant progress in the master 
plan vision that looks to create a neighborhood around the circle with high-rise 
towers,” Levy said. “But without the developers who have the wherewithal to 
construct these buildings, the plans are just drawings on paper.”

Real Estate Journal: Developers circle downtown Hollywood
Sep 9, 2021

Jorge Camejo, director of the Hollywood Community Redevelopment Agency 
(CRA), said the RAC allocated 16,000 units of density in the area. The CRA has 
incentive programs for development there, as it awarded property tax rebates 
to both the Circ and Block 40. Camejo said a project that follows the master plan 
and contributes to the economic development of downtown could qualify for 
incentives.

Shiv Newaldass, the city’s director of development services, said it will fast-track 
permits for developments and new restaurants that help downtown.

“Hollywood is being established as the next place to be,” he said.

Coming to Hollywood
For more than a decade, the largest development sites on Young Circle were 
tied up in litigation or owners unwilling to sell. Older, unused buildings, while 
considered historic, sat in disrepair. Undaunted, Abele, CEO of GCF Development, 
moved forward with his projects.

He started working on development around Young Circle about 20 years after 
he was approached by a lobbyist, Abele said. He liked that Hollywood is halfway 
between Miami and Fort Lauderdale, so it seemed poised to be the next center 
of development.

“The city of Hollywood is in an amazing location for an urban downtown,” Abele 
said. “We see a lot of demand for residents here, and that will push demand for 
retail.”

Noah Breakstone, CEO of Fort Lauderdale-based BTI Partners, said he has over 
$500 million in development lined up for downtown Hollywood because it’s in 
an ideal location, near the beach and Interstate 95, with the ArtsPark at Young 
Circle providing space for recreation and events.

“People want to walk to the park or the ocean or restaurants,” Breakstone said. 
“People are yearning to be outside and enjoy that space.” ....

(Continued on following page)

MARKET OVERVIEW



Development wave
BTI Partners recently tore down the old Bread Building and expects to start 
construction of 362 apartments with ground-floor retail near the end of the year. 
In the second half of 2022, Breakstone hopes to break ground on an even larger 
project on Young Circle: two 35-story towers with 802 apartments, plus retail 
and offices.

Rents will be less than in downtown Fort Lauderdale, but higher than Hollywood’s 
existing housing stock.

“When looking at reemerging neighborhoods and putting up mixed-use 
development, you also have to believe your rents will surpass neighborhood rents 
and take that leap of faith,” Breakstone said.

Abele said the apartments at the Circ are doing great, with rents increasing, and 
the Publix on the ground floor has terrific sales. Block 40, with 273 apartments, 
is slated to be ready by January.

“We’ve always thought they would really activate downtown,” Abele said of his 
two projects. “They will add to downtown traffic for entertainment, shopping 
and dining.”

Steve Berman, CEO of local developer Firm Realty, is building a 50,000-square-
foot office in downtown Hollywood without any preleasing. Most of the city’s 
tenants are small professional firms or startup businesses looking for 1,200 to 
2,400 square feet, he said.

“We don’t attract the major law firms and large users you see in downtown Fort 
Lauderdale and Miami,” Berman said. “Traditionally, we get local companies 
and professionals already in the area who are looking for nicer office space.”

As the city attracts more residents and restaurants, he expects more companies 
will want to locate there to be part of the scene.

Berman will help that happen, as he agreed to sell the SunTrust office building 
on Hollywood Boulevard to Miami-based Estate Cos., which secured approval 
for 324 apartments and 30,000 square feet of retail there.

“That will put residential living directly on Hollywood Boulevard, and introduce 
a higher scale of restaurant and retail than exists now,” Berman said.

There’s also plenty of infill development opportunities on Dixie Highway and 
Federal Highway, Levy said. Housing Trust Group is building apartments there, 
and Brightline is interested in putting a station on the FEC Railway in the city.

“We are just scratching the surface on what the RAC area ought to be,” Levy said. 

Changes on the boulevard
City officials are currently considering new street configurations for both 
Hollywood Boulevard and Young Circle.

The CRA’s Camejo said plans call for wider sidewalks and more shade trees on 
Hollywood Blvd to enhance walkability and double the outdoor dining space.

“The challenge for any city is to differentiate themselves in the marketplace,” he 
said. “We have a unique pedestrian environment with Young Circle and walkable 
streets. That is what lures people.”

That may not be enough to overcome the inefficient building designs there, Abele 
said. One of the reasons there are high vacancy rates and low rents on Hollywood 
Boulevard is because the buildings are not configured well for modern retail, 
often 24 feet wide by 130 feet deep. Most retailers can’t use the back half of 
those buildings, so they are challenging to rent, Abele said.

Abele suggests that the city buy the rear halves of buildings and widen the 
alleyways to create retail-lined courtyards.

As for Young Circle, when BTI Partners completes its two towers, Hollywood Blvd 
will have direct access to the park and it will have a straight view of the beach.

“That will reshape the Hollywood skyline and add density, allowing people to 
stay in place with the restaurants and retail,” said attorney Keith Poliakoff of 
Fort Lauderdale-based Government Law Group. “The biggest problem for years 
was there wasn’t enough residential mass to make downtown a success. Finally, 
there will be significant mass for food trucks and art shows and music festivals.”

Click Here for Full Article 

MARKET OVERVIEW

https://www.bizjournals.com/southflorida/news/2021/09/09/developers-circle-downtown-hollywood.html


Approx. $1.5 billion in development is planned, under construction 
or recently completed in Hollywood, including retail, restaurant and 
entertainment space, with more on the way. Many of these projects 
are located in Hollywood’s Downtown District, including multiple 
large residential developments - within walking distance from the 
Subject Property.

Hollywood Key Development

Click Here for All Development 
Activity in Hollywood, FL

• Block 40 (CRA Downtown District) - Under Construction
Block 40, formerly Young Circle Commons, is an approved mixed-use 
development located at the southwest corner of Hollywood Boulevard 
and Young Circle. The development will include 166 upscale residential 
units and 103 hotel rooms with approximately 30,000 SF of commercial 
space. The development will feature the north and west facades of 
the former Great Southern Hotel as part of the new project.
Investment: $80 million

• Icon Office Building (CRA Downtown District) - Under Construction
Icon Offfice Building is a 72,000 SF Class A office building under 
construction in the heart of Downtown Hollywood with retail bays 
and a financial institution on the ground floor.
Investment: $10 million

• Monroe Residences (CRA Downtown District) - Under Construction
The Monroe Residences is a five-story, 40-unit condominium under 
construction near Downtown Hollywood on Monroe Street. The 
development will have four three-bedroom units, 16 two-bedroom 
units and 20 one-bedroom units. Amenities will include rooftop green 
space, access-controlled parking with 44 spaces, a pool, a gym and a 
barbecue and picnic area.
Investment: $7 Million

MARKET OVERVIEW

http://choosehollywoodfl.com/177/Hollywood-Key-Development
http://choosehollywoodfl.com/177/Hollywood-Key-Development
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MARKET OVERVIEW

Broward County is located in South Florida and contains a population of 
1.9 million people. The county is bordered to the north and south by Palm 
Beach and Miami-Dade counties, respectively. On the east is the Atlantic 
Ocean and Big Cypress National Reserve is to the west. The Everglades 
cover the western portion of the county, restricting development. As 
limited land is available for construction, any significant growth is upward 
rather than outward. Roughly 23 miles of shoreline and 300 miles of 
inland waterways provide a wide range of recreation and transport uses. 
Fort Lauderdale is the largest city in the county with 180,000 residents 
followed by Pembroke Pines with 167,000 people. 

STRONG POPULATION GROWTH
Broward County’s population continues to grow at a 
pace well above the U.S. rate. In-migration accounts 
for a large share of new residents.

DESIRABLE CORPORATE LOCATION
Companies are attracted to the metro for its tax 
structure, proximity to Latin American markets, large 
educated workforce and desirable climate.

HOUSING AFFORDABILITY
Home prices are more affordable in Broward County 
than in many other coastal counties.

BROWARD COUNTY
OVERVIEW



MAJOR AREA EMPLOYERS
Ultimate Software

Nova Southeastern University
American Express

Spirit Airlines
Kaplan, Inc.

Citrix Systems
DHL Express

JM Family Enterprises
AutoNation

Trividia Health

• Key economic drivers include tourism, healthcare, biotechnology and commerce.
• As a major point of access to both international trade and cruise tourism, Port 

Everglades generates roughly $30 billion of economic activity and $168 million 
in revenue per year.

• The significant population of senior citizens results in healthcare playing a major 
role in the county’s economy.

• A diverse array of companies are headquartered in the area, including Citrix 
Systems, AutoNation and Heico.

SHARE OF 2019 TOTAL EMPLOYMENT

MARKET OVERVIEW

ECONOMY



• Since 2000, the county’s population has increased by roughly 268,400 residents. 
During the next five years, the county will add approximately 36,000 residents.

• In the same time period, the number of households will rise by 15,000.
• An increase in education attainment provides a skilled labor pool and has helped 

boost income levels. Approximately 31 percent of residents age 25 and older 
have at least a bachelor’s degree.

Broward County has one of the most desirable climates in the United States and 
has a wide variety of recreational opportunities and cultural amenities. The metro 
boasts 300 days of sunshine annually, and the average winter temperature is 78 
degrees. Fort Lauderdale is known as the “Venice of America” for its inland canals. 
In addition, more than 145 marinas along Fort Lauderdale’s inland waterways cater 
to boating and fishing needs. Various professional sports are nearby in Miami. There 
are also more than 40 golf courses in the county. Other attractions include the NSU 
Art Museum Fort Lauderdale, the Broward Center for the Performing Arts, Flamingo 
Gardens, Museum of Discovery and Science, Symphony of the Americas and the 
International Swimming Hall of Fame.

MARKET OVERVIEW

DEMOGRAPHICS

QUALITY OF LIFE

SPORTS

EDUCATION

ARTS & ENTERTAINMENT



DEMOGRAPHICS

Or in Google 
Street View

Click to View in 
Google Maps

POPULATION 1 MILE 3 MILES 5 MILES

2010 Population 21,606 118,667 257,943
2021 Population 24,006 130,805 284,599
2026 Population 24,365 132,761 290,536
2021 Female Population 12,309 64,222 138,923
2021 Male Population 11,697 66,583 145,676
2021 Median Age 43.5 44.4 43.1

HOUSEHOLD INCOME 1 MILE 3 MILES 5 MILES

2010 Avg Household Income $53,570 $60,358 $64,852
2021 Avg Household Income $63,876 $75,251 $81,018
2026 Avg Household Income $66,766 $78,732 $84,801
2010 Med. Household Income $36,898 $40,409 $42,471
2021 Med. Household Income $43,349 $49,863 $52,637
2026 Med. Household Income $44,922 $52,027 $55,263
2010 Per Capita Income $26,054 $28,049 $27,827
2021 Per Capita Income $31,403 $35,401 $35,114
2026 Per Capita Income $32,975 $37,070 $36,692

HOUSEHOLDS 1 MILE 3 MILES 5 MILES

2010 Households 10,356 54,815 110,261
2021 Households 11,678 61,280 123,022
2026 Households 11,916 62,266 125,399

Hollywood Beach, FL

https://www.google.com/maps/@26.024842,-80.1432312,3a,75y,351.27h,78.7t/data=!3m6!1e1!3m4!1s8G4UmDfvOXhUZUTyIYcVOw!2e0!7i16384!8i8192
https://www.google.com/maps/place/1531+N+Federal+Hwy,+Hollywood,+FL+33020/@26.0246669,-80.1476674,2245m/data=!3m1!1e3!4m5!3m4!1s0x88d9aba827c23cb1:0xd0b8ce0c43c4616!8m2!3d26.0250374!4d-80.1429892


The Wolfe-Lipsky Retail Group of Marcus & Millichap specializes 
in the sale of single-tenant properties and shopping centers 
and has successfully assisted clients in selling 657 separate 

commercial properties, with 339 in Florida and a market value 
exceeding $1.85 billion. Having closed sales in more than 40 states, 
our track record is evidence that we are one of the premier brokerage 
teams in the United States.

With our experience and background in various fields such as law 
and finance, we have proved to be invaluable to our clients, earning 
their trust and exceeding their expectations while best assisting 
them in their real estate transactions.

For more about the Wolfe-Lipsky Retail Group or to view all of our 
available listings, visit www.WolfeRetailGroup.com

The Wolfe-
Lipsky Retail 

Group has sold 
657 properties 
in more than 

40 states

About Marcus & Millichap
With nearly 2,000 investment professionals located throughout the U.S. and Canada, Marcus & Millichap (NYSE: MMI) is a leading specialist in 
commercial real estate investment sales, financing, research and advisory services. The firm closed more than 9,400 transactions in 2018 with a value 
of approximately $46.3 billion.

Marcus & Millichap has been a pioneer in the real estate investment industry and has established a reputation for maximizing value for its clients 
while fostering long-term relationships built on integrity, trust and service. The company has perfected a powerful system for marketing properties that 
combines investment specialization, local market expertise, the industry’s most comprehensive research, state-of-the-art technology, and relationships 
with the largest pool of qualified investors. Marcus & Millichap also offers clients access to the most competitive real estate financing through Marcus 
& Millichap Capital Corporation (MMCC), which maintains relationships with the industry’s leading national, regional and local lenders.

http://www.WolfeRetailGroup.com


CONFIDENTIALITY AND DISCLAIMER

NON-ENDORSEMENT NOTICE

The information contained in the following Marketing Brochure is proprietary and strictly 
confidential. It is intended to be reviewed only by the party receiving it from Marcus 
& Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) 
and should not be made available to any other person or entity without the written 
consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide 
summary, unverified information to prospective purchasers, and to establish only a 
preliminary level of interest in the subject property. The information contained herein is 
not a substitute for a thorough due diligence investigation. Marcus & Millichap has not 
made any investigation, and makes no warranty or representation, with respect to the 
income or expenses for the subject property, the future projected financial performance 
of the property, the size and square footage of the property and improvements, the 
presence or absence of contaminating substances, PCB’s or asbestos, the compliance 
with State and Federal regulations, the physical condition of the improvements thereon, 
or the financial condition or business prospects of any tenant, or any tenant’s plans or 
intentions to continue its occupancy of the subject property. The information contained 
in this Marketing Brochure has been obtained from sources we believe to be reliable; 
however, Marcus & Millichap has not verified, and will not verify, any of the information 
contained herein, nor has Marcus & Millichap conducted any investigation regarding 
these matters and makes no warranty or representation whatsoever regarding the 
accuracy or completeness of the information provided. All potential buyers must take 
appropriate measures to verify all of the information set forth herein.

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property 
as follows:

The information contained in this Marketing Brochure has been obtained from sources 
we believe to be reliable. However, Marcus & Millichap has not and will not verify any 
of this information, nor has Marcus & Millichap conducted any investigation regarding 
these matters. Marcus & Millichap makes no guarantee, warranty or representation 
whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently 
confirm the accuracy and completeness of all material information before completing 
any purchase. This Marketing Brochure is not a substitute for your thorough due 
diligence investigation of this investment opportunity. Marcus & Millichap expressly 
denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure 
are for example only and do not represent the current or future performance of this 
property. The value of a net leased property to you depends on factors that should be 
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a 
careful, independent investigation of any net leased property to determine to your 
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and 
Buyer’s legal and financial advisors must request and carefully review all legal 
and financial documents related to the property and tenant. While the tenant’s 
past performance at this or other locations is an important consideration, it is not a 
guarantee of future success.Similarly, the lease rate for some properties, including 
newly-constructed facilities or newly-acquired locations, may be set based on a 
tenant’s projected sales with little or no record of actual performance, or comparable 
rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail 
to pay the lease rent or property taxes, or may fail to comply with other material terms 
of the lease; cash flow may be interrupted in part or in whole due to market, economic, 
environmental or other conditions. Regardless of tenant history and lease guarantees, 
Buyer is responsible for conducting his/her own investigation of all matters affecting 
the intrinsic value of the property and the value of any long-term lease, including 
the likelihood of locating a replacement tenant if the current tenant should default or 
abandon the property, and the lease terms that Buyer may be able to negotiate with a 
potential replacement tenant considering the location of the property, and Buyer’s legal 
ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real 
Estate Investment Services and hold it harmless from any kind of claim, cost, expense, 
or liability arising out of your investigation and/or purchase of this net leased property.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial 
tenant or lessee identified in this marketing package. The presence of any corporation’s 
logo or name is not intended to indicate or imply affiliation with, or sponsorship or 
endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or 
any agent, product, service, or commercial listing of Marcus & Millichap, and is solely 
included for the purpose of providing tenant lessee information about this listing to 
prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT 
YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER



SPECIAL COVID-19 NOTICE: All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they 
may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence 
on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its 
investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, 
regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given 
the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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